What's Missing: Ad Detective Sheet

WHAT DO YOU NOTICE FIRST?

[[] Colour ] Slogan

] Image ] Price

[_] Person ] Packaging
[] Product ] Comments

Something else:

WHAT FEELING IS IT TRYING TO SELL?

] Fun ] Fitting in ] Being healthy

] Confidence [] Lookinggood [ Missing out if you say no
] Freedom  [] Feeling calm

] Being older [] Being popular

Something else:

WHAT DOES IT WANT YOU TO DO?

[] Buyit ] Copy someone

] Tryit [ Think it is normal

] Share it [ Think everyone is using it
[] Trustit ] Think it is safer than it looks

Something else:
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What's Missing: Ad Detective Sheet

WHATHAS THE ADVERT NOT TOLD YOU?

WHAT IS INSIDE THE PRODUCT

WHO BENEFITS IF PEOPLE BUY IT

WHO DOESNT BENEFIT?

WHAT QUESTION WOULD YOU ASK BEFORE TRUSTING IT?
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